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Key Takeaways
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Consumer Confidence Index Companies Face Post-Crisis Consumer
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Re-engaging Talent
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Employee Engagement
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Taking the Cue from the Top
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High-Potentials vs. High
Performers
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A Basic Schema for High-Potential Development

% ;
2 & )

N=1M G A1M :IM

D [F2 + R (=) Al11B



! KORN/FERRY

INSTITUTE

$/0 + -8/ $#
1$0 !/ $&$$ 0% -$%
$% $(2(&*-$$%/
$0$ &0(&* 01

What Got Us Here Won't Get Us There
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Best Practices for Employee Engagement
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About Korn/Ferry International Asia Pacific
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About Korn/Ferry Leadership and Talent Consulting
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